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Communications 

Introduction 

The Bachelor degree in Communications at BINUS UNIVERSITY INTERNATIONAL offers three 

stream: Journalism, Public Relations, and Entertainment Communication. The program provides 

extensive knowledge, skills, and practices of communication with a state of the art approaches and 

technologies. Students are trained to create impactful messages to the target audience in expanding 

new media, and perform social, cultural, and ethical conducts to create responsible communication 

outcomes. The program works closely with various prominent companies in diverse fields, partnering 

with local and international organizations to offer students wider exposure to a real work environment. 

Students will receive extensive opportunities to develop their writing, presentation, negotiation, 

consultancy, and research skills.  Additionally, students will also be able to explore the creative arts 

surrounding the entertainment business.  

The four year degree consists of basic and advanced communication courses with 3+1 curriculum. In 

the basic level, students learn fundamental knowledge and skills related to communication and media 

industries. Subsequently for the advanced level, students have opportunities to choose a specialization 

in Public Relations, Journalism, or Entertainment Communication where they learn and practice the 

skills directly from industry specialists. Essentially, the curriculum offers students with 3 years of on-

campus learning and 1 year of off-campus enrichment program in which the students have options to 

explore ‘real world’ experience. The options include study abroad, internship, community development, 

research and entrepreneurship. With this curriculum, students are exposed to a wide range of insights 

and expertise in the field of communication to produce works which can serve as their portfolios for their 

future career.  

 

Vision 

A world class Communication study program preparing students to become communication 

professionals with digital resiliency to foster and empower the society in building and serving the nation. 

Mission 

The mission of Communication study program is to build the nation and to contribute to global 

community development by providing world class education in the area of communication by means of:  

1. Educating BINUSIAN to develop exemplary characters through holistic approach that meets global 

standards. 

2. Resolving the nation’s issues through high impact research.  

3. Fostering BINUSIAN as lifelong learners through self-enrichment.  

4. Empowering BINUSIAN to continuously improve society's quality of life  

5. Being the main driver to enrich the BINUS Higher Education system 
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Program Objectives 
The objectives of the program are: 

1. To prepare students with the ability to analyze, apply, and organize theories and practices in 

communication field. 

2. To enhance students’ ability to develop new ideas and be creative in producing works in 

communication field. 

3. To equip students with the ability to apply new technologies in communication field. 

 

Student Outcomes 

Upon completion of the 4-year program, students should be: 

1. Able to conduct social research using a communication perspective. 

2. Able to perform multi-channel communication. 

3. Able to implement humanity values and professional ethics in communication practices 

4. Able to demonstrate leadership skills and teamwork in communication related fields. 

5. Able to execute innovative and creative ideas through strategic collaborative partnership within 

the media industry using current technological approaches. 

6. Able to apply interdisciplinary knowledge and skills in developing alternative solutions for 

problem-solving. 

Prospective Careers for Graduates 

Our curriculum is designed to prepare students with a wide range of career outlooks in the 

communication-related industry during their four years of study. In the basic level, they gain knowledge 

from guest lectures delivered by communication experts from reputable organizations and corporates, 

as well as a series of company visits. In the advanced level, they work on a project that requires 

assessment by professionals. During the enrichment program, students have opportunities to expand 

their networks through professional trainings to pursue their careers. After they graduate, most of the 

alumni work in prominent companies.  

 
The career options for communication graduates range from corporate professionals to creative 

industry practitioners, working in government, Non-Government Organizations, and private sectors, in 

a national and global level. Students who choose the Journalism stream have options to work as a 

multi-media journalist, news anchor, media producer, digital content writer, media director, data 

researcher, copywriter and more. In Public Relations area the career outlooks include public relations 

director, public affairs specialist, corporate communication manager, director of public affairs, media 

planner, content strategist, and lobbyist. The Entertainment Communication stream offers students with 

the jobs as an event manager, CSR manager, content developer, media producer, social media 

strategist, social media analyst, communication consultant.  

 

Upon graduation, many of our alumni manage to secure jobs in reputable companies. Some prominent 

alumni are employed in big media corporations such as The Jakarta Post, Metro TV, Kompas Gramedia, 

Kompas TV, SEA Today News, and Tempo. The others choose to start a career as a professional in  
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start-ups such as Gojek, Traveloka, and Shopee. 

 

The graduates of the Communications Program are expected to be ready to work in the media or gain 

positions in corporate or entrepreneurial public relations and entertainment industries. The graduates 

will be able to work for television, radio, Internet news agencies, public relations, and advertising 

agencies. BINUS UNIVERSITY INTERNATIONAL also provides career support for students by 

disseminating information on the latest job vacancies, internships, and workshops. This support service 

can be accessed from www.binuscareer.com. 

Awards/Degree 

▪ Sarjana Ilmu Komunikasi (S.I.kom. – Bachelor of Communication)  

▪ Bachelor Degree from a partner university  

 

Major and Stream 

Study Stream 
Degree 

Partner 
Single Title Double Title 

Journalism √ S.I.kom. √ S.I.kom.& BC 

Queensland 

University of 

Technology 

Public Relations √ S.I.kom.    

Entertainment 

Communication 
√ S.I.kom.    

Advertising and Public 

Relations 
√ S.I.kom. √ S.I.kom.& BC 

Queensland 

University of 

Technology 

Entertainment Industries √ S.I.kom.  S.I.kom.& BC 

Queensland 

University of 

Technology 

Title: S.I.kom.(Sarjana Ilmu Komunikasi)  

BA (Hons) (Bachelor of Arts (Honors)) 

BC (Bachelor of Communication) 

 

The three stream provide an extensive knowledge of communication theories, practices, and 

technologies in the growing media industries. We focus on student-centered learning with a personal 

approach to explore students’ individual potentials. The students learn from professionals in the field of 

media and communications. They also have the opportunity to collaborate with industry professionals 

in journalism, public relations, and entertainment communication fields. In this way, students can 

develop skills which they can use in media industries or elsewhere.  

 

http://www.binuscareer.com/
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Journalism 

Journalism stream facilitates students with theories and practices in all aspects of journalism studies 

such as writing, interviewing, reporting, editing, broadcasting, and media business. The stream is 

offered in a single-degree and double-degree program. For the double-degree program, students can 

continue their study for one year in one of our prominent international university partners after 

completing six (6) semesters in Binus. The option of the university partner to pursue the double-degree 

program is Queensland University of Technology in Australia. Students who choose this stream will 

learn journalism-specialized courses such as New Media and Newsroom Management, Broadcast 

Journalism and Reporting, and Investigative Journalism along with IT-based courses including 

Communication Data and Technology and Digital Information Management. The students who take this 

stream will receive a Bachelor’s Degree upon completing their studies.  

Public Relations 

Public Relations (PR) stream provides theories and practices in all aspects of public relations studies 

including writing for public relations, creating PR and advertising campaigns, negotiation and lobbying 

as well as networking in PR industries. The stream is offered in a single-degree and double-degree 

program. For the double-degree program, students can continue their study for one year in one of our 

prominent international university partners after completing six (6) semesters in Binus. The option of 

the university partner to pursue the double-degree program is Queensland University of Technology in 

Australia. The Queensland University of Technology specifically offers the stream under the name 

Advertising and Public Relations where students learn more comprehensive modules about advertising 

and PR world. Students who choose this stream shall enroll in PR-specialized courses such as Public 

Relations Publications, Creative Agency Industry, and Crisis Communication and Media Relations 

along with IT-based courses including Communication Data and Technology and Digital Information 

Management. Upon completing their study, students will receive a Bachelor’s Degree. 

Entertainment Communication 

Entertainment Communication stream equips students with theories and practices related to the field 

of entertainment industry and creative economy such as planning and organizing events, designing and 

promoting a project for creative economy, as well as developing a business and networking in 

entertainment industries. The stream is offered in a single-degree and double-degree program. For the 

double-degree program, students can pursue a one-year study in Queensland University of Technology 

in Australia after completing six (6) semesters in Binus.The stream is delivered through entertainment 

communication related courses such as Entertainment Networking and Management, Design and 

Promotion, and Entertainment Business along with IT-based courses including Communication Data 

and Technology and Digital Information Management. Upon completing their study, the students will 

receive a Bachelor’s Degree.  
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Teaching, Learning, and Assessment Strategies 

The teaching and learning processes are conducted through small classes where students experience 

a personal learning approach from internationally graduated lecturers. They learn theories and practice 

the knowledge in lectures, workshops, and hands-on coaching clinics. Using project-based learning, 

students are trained to work on real case projects, ranging from producing media content to organizing 

an event. The assessments cover formative and summative evaluation mainly through project 

presentation and submission. Examination, peer evaluation, and professional assessment become part 

of the assessment in several courses. The feedback of a given assessment is given in the class/tutorial, 

embedded in the scoring rubric/assessment criteria sheet, and/or separate feedback forms. The 

complexity of the course content in designing problem-solving methods is introduced at different levels 

of the students’ studies. 

Learning will be an exciting experience for students as they are provided with excellent facilities, such 

as a state-of-the-art auditorium, screening room, and editing lab facilities. With our supporting 

entrepreneurial and research divisions, the students will be able to have access to personalized 

mentorships by professionals related to their fields of interest. 

Study Completion Requirements 

Prior to graduation, students are expected to complete some supporting graduate requirements 

including Student Activity Transcript (SAT) points, social hours, and international experience, apart from 

passing the academic courses. Students are also required to write a thesis report submitted for the final 

year project. In the implementation, Binus facilitates the students with a wide range of opportunities to 

meet all the requirements.  

 

Major in Communication 

To complete a major in Communications at BINUS UNIVERSITY INTERNATIONAL, students must 

complete a minimum of 146 scu (academic credits). 

 Course Structure 

Sem Code Course Name SCU Total 

1 

ENGL6171001 Academic English I 3 

20 

COMM6385019 Interpersonal Communication 4 

COMM6601019 Introduction to Communication Science 2 

COMM6389019 Public Speaking  4 

COMM6602019 Writing Fundamentals 2 

COMM6451019 Photography and Basic Videography 3 

Pancasila Courses* 

CHAR6013001 Character Building: Pancasila 2 

CHAR6039001 Pancasila and Indonesian Culture 2 

2 

ENGL6172001 Academic English II 3 

20 ENTR6091005 Project Hatchery 2 

STAT6204019 Statistics 2 
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Sem Code Course Name SCU Total 

COMM6611019 Society and Digital Culture 2 

COMM6012019 Theory of Communication 4 

COMM6605019 Contemporary Content Production 4 

COMM6452019 
Introduction to Journalism and Interview 

Technique 
3 

3 

CHAR6014001 Character Building: Kewarganegaraan 2 

20 

COMM6383019 Philosophy and Ethics of Communication  2 

COMM6639019 Psychology of Communication 2 

COMM6099019 Intercultural Communication 4 

COMM6014019 Theory of Mass Communications 4 

COMM6528019 
Introduction to Public Relations and 

Creative Advertising 
2 

COMM6102019 
Social Media Content Strategies and 

Analytics 
4 

4 

CHAR6015001 Character Building: Agama 2 

20 

COMM6460019 Political Communication 2 

COMM6603019 Organizational Communication and 

Professional Practice 
4 

COMM6610019 Communication Research Methodology 4 

COMM6387019 Social Design Thinking 4 

LANG6109019 Indonesian for Media Writing 4 

5 

ENTR6486005 Entrepreneurship Hatchery 3 

20 

COMM6612019 Communication Data and Technology 4 

COMM6660019 Digital Information Management 4 

Stream: Journalism 

COMM6392019 New Media and Newsroom Management 4 

COMM6529019 Broadcast Journalism and Reporting 3 

COMM6249019 Investigative Journalism 2 

Stream: Public Relations 

COMM6397019 
Crisis Communication and Media 

Relations 
4 

COMM6530019 Public Relations Publication 3 

COMM6250019 Creative Agency Industry 2 

Stream: Entertainment Communication 

COMM6531019 Entertainment Networking Management 4 

COMM6532019 Design and Promotion 3 

COMM6661019 Entertainment Business 2 

6 Enrichment Program I 20 20 

7 Enrichment Program II 20 20 

8 

Thesis Courses** 

6 
COMM6188019 Thesis 6 

COMM6581019 Pre-Thesis 2 

COMM6582019 Thesis 4 

Total Credits 146 SCU 

*) For Character Building: Pancasila course is offered for Indonesian citizen students, while Pancasila and Indonesian 

Culture course is offered for foreign students. 
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**) Student may choose to take either Thesis (6 scu) or Pre-Thesis (2 scu) & Thesis (4 scu). The Pre-Thesis (2 scu) & 

Thesis (4 scu) can be taken in the 7th and/or 8th semester by the students who meet the requirements from the Study 

Program/Program. 

 

Enrichment Program I (6th Semester) & Enrichment Program II (7th Semester): 

-) Students will take one of the enrichment program tracks (off campus). 

Enrichment Track Scheme 

Track 
Semester 6 Semester 7 

I RS ENTR CD SA IS I RS ENTR CD SA IS 

1 v           v           

2 v             v         

3 v                 v     

4 v                   v   

5 v               v       

6   v         v           

7   v               v     

8   v                 v   

9   v             v       

10     v       v           

11     v         v         

12     v           v       

13     v             v     

14     v               v   

15       v     v           

16       v             v   

17       v       v         

18       v         v       

19         v   v           

20         v         v     

21         v     v         

22         v       v       

23         v           v   

24           v v           

25           v   v         

26           v     v       

27           v       v     

28           v         v   

29 v                     v 

30   v                   v 

31     v                 v 

32       v               v 

33         v             v 
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Note: 

I : Certified Internship 

RS : Certified Research  

ENTR : Certified Entrepreneurship 

CD : Certified Community Development 

SA : Certified Study Abroad 

IS : Certified Specific Independent Study 

 

Note: 

Students can choose one of the existing tracks. 

  Enrichment Certified Internship Track 

Code Course Name SCU Total 

Enrichment Program I 20 

COMM6256019 Media Industry  8 

 COMM6550019 Communication and New Technology 8 

COMM6258019 Event and Networking Management 4 

Code Course Name SCU Total 

Enrichment Program II 20 

COMM6475019 Applied Communication Management 8 

 COMM6551019 Creative Content Writing 8 

COMM6477019 Leadership Skills and Principles 4 

  Enrichment Certified Research Track 

Code Course Name SCU Total 

RSCH6063019 Research Exposure 8 

20 RSCH6506019 Scientific Writing in Communication  8 

RSCH6253019 Communication Research in Media  4 

  Enrichment Certified Entrepreneurship Track 

Code Course Name SCU Total 

Enrichment Program I 

20 
ENTR6092019 Business Model Innovation 8 

ENTR6588019 Product and Service Development 8 

ENTR6097019 Managing Teams and Cultures  4 

Code Course Name SCU Total 

Enrichment Program II 

20 
ENTR6093019 Sustainable Startup Creation 8 

ENTR6587019 Business Presentation and Negotiation 8 

ENTR6098019 Business Networking  4 
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  Enrichment Certified Community Development Track 

Code Course Name SCU Total 

CMDV6020019 Community Development 8 

20 COMM6552019 Digital Publication 8 

COMM6260019 Cultural Studies 4 

  Enrichment Certified Study Abroad Track* 

Code Course Name SCU Total 

Enrichment Program I 

20 

GLOB6085019 Elective Course for Study Abroad 1 4 

GLOB6086019 Elective Course for Study Abroad 2 4 

GLOB6087019 Elective Course for Study Abroad 3 4 

GLOB6088019 Elective Course for Study Abroad 4 4 

GLOB6089019 Elective Course for Study Abroad 5 4 

GLOB6043019 Elective Course for Study Abroad 1 2 

GLOB6044019 Elective Course for Study Abroad 2 2 

GLOB6117019 Elective Course for Study Abroad 3 2 

GLOB6046019 Elective Course for Study Abroad 4 2 

GLOB6047019 Elective Course for Study Abroad 5 2 

GLOB6048019 Elective Course for Study Abroad 6 2 

GLOB6049019 Elective Course for Study Abroad 7 2 

GLOB6050019 Elective Course for Study Abroad 8 2 

GLOB6051019 Elective Course for Study Abroad 9 2 

GLOB6052019 Elective Course for Study Abroad 10 2 

GLOB6241019 Elective Course for Study Abroad 1 3 

GLOB6242019 Elective Course for Study Abroad 2 3 

GLOB6243019 Elective Course for Study Abroad 3 3 

GLOB6075019 Elective Course for Study Abroad 4 3 

GLOB6076019 Elective Course for Study Abroad 5 3 

GLOB6260019 Elective Course for Study Abroad 6 3 

GLOB6261019 Elective Course for Study Abroad 7 3 

Enrichment Program II 

20 

GLOB6382019 Elective Course for Study Abroad 6 4 

GLOB6383019 Elective Course for Study Abroad 7 4 

GLOB6384019 Elective Course for Study Abroad 8 4 

GLOB6385019 Elective Course for Study Abroad 9 4 

GLOB6386019 Elective Course for Study Abroad 10 4 

GLOB6053019 Elective Course for Study Abroad 11 2 

GLOB6054019 Elective Course for Study Abroad 12 2 

GLOB6387019 Elective Course for Study Abroad 13 2 

GLOB6388019 Elective Course for Study Abroad 14 2 

GLOB6389019 Elective Course for Study Abroad 15 2 

GLOB6390019 Elective Course for Study Abroad 16 2 

GLOB6391019 Elective Course for Study Abroad 17 2 
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Code Course Name SCU Total 

GLOB6392019 Elective Course for Study Abroad 18 2 

GLOB6393019 Elective Course for Study Abroad 19 2 

GLOB6394019 Elective Course for Study Abroad 20 2 

GLOB6395019 Elective Course for Study Abroad 8 3 

GLOB6396019 Elective Course for Study Abroad 9 3 

GLOB6397019 Elective Course for Study Abroad 10 3 

GLOB6398019 Elective Course for Study Abroad 11 3 

GLOB6399019 Elective Course for Study Abroad 12 3 

GLOB6400019 Elective Course for Study Abroad13 3 

GLOB6401019 Elective Course for Study Abroad 14 3 

*) The elective courses for study abroad will be transferred to Binus University International’s SCU 

systems based on credit transfer policies.  

 

  Enrichment Certified Specific Independent Study Track* 

Code Course Name SCU Total 

MICR6033001 Course Certification I 3 

20 

MICR6034001 Technical Skill Enrichment I 4 

MICR6035001 Industrial Project I 9 

MICR6036001 Soft Skill Enrichment I 4 

MICR6001001 Elective Course for Specific Independent Study 1 8 

MICR6002001 Elective Course for Specific Independent Study 2 8 

MICR6003001 Elective Course for Specific Independent Study 3 6 

MICR6004001 Elective Course for Specific Independent Study 4 6 

MICR6005001 Elective Course for Specific Independent Study 5 6 

MICR6006001 Elective Course for Specific Independent Study 6 5 

MICR6007001 Elective Course for Specific Independent Study 7 5 

MICR6008001 Elective Course for Specific Independent Study 8 5 

MICR6009001 Elective Course for Specific Independent Study 9 5 

MICR6010001 Elective Course for Specific Independent Study 10 4 

MICR6011001 Elective Course for Specific Independent Study 11 4 

MICR6012001 Elective Course for Specific Independent Study 12 4 

MICR6013001 Elective Course for Specific Independent Study 13 4 

MICR6014001 Elective Course for Specific Independent Study 14 4 

MICR6015001 Elective Course for Specific Independent Study 15 3 

MICR6016001 Elective Course for Specific Independent Study 16 3 

MICR6017001 Elective Course for Specific Independent Study 17 3 

MICR6018001 Elective Course for Specific Independent Study 18 3 

MICR6019001 Elective Course for Specific Independent Study 19 3 

MICR6020001 Elective Course for Specific Independent Study 20  3 

MICR6021001 Elective Course for Specific Independent Study 21 2 

MICR6022001 Elective Course for Specific Independent Study 22 2 
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Code Course Name SCU Total 

MICR6023001 Elective Course for Specific Independent Study 23 2 

MICR6024001 Elective Course for Specific Independent Study 24 2 

MICR6025001 Elective Course for Specific Independent Study 25 2 

MICR6026001 Elective Course for Specific Independent Study 26 2 

MICR6027001 Elective Course for Specific Independent Study 27 2 

MICR6028001 Elective Course for Specific Independent Study 28 2 

MICR6029001 Elective Course for Specific Independent Study 29 1 

MICR6030001 Elective Course for Specific Independent Study 30 1 

MICR6031001 Elective Course for Specific Independent Study 31 1 

MICR6032001 Elective Course for Specific Independent Study 32 1 

*) This list of courses can be selected as Enrichment Program I or Enrichment Program II. 
 

 

The Table of Prerequisite Courses for Communication Program 

Course SCU Sem Course Prerequisite SCU Sem 

COMM6099019 
Intercultural 

Communication 
4 3 COMM6601019 

Introduction to 

Communication 

Science 

2 1 

COMM6014019 
Theory of Mass 

Communication 
4 3 COMM6601019 

Introduction to 

Communication 

Science 

2 1 

LANG6109019 
Indonesian for Media 

Writing 
4 4 COMM6452019 

Introduction to 

Journalism and 

Interview 

Technique 

3 2 

COMM6102019 

Social Media 

Content Strategies 

and Analytics 

4 3 COMM6605019 

Contemporary 

Content 

Production 

4 2 

COMM6610019 

Communication 

Research 

Methodology 

4 4 STAT6204019 Statistics 2 2 

Stream: Journalism 

COMM6392019 

New Media and 

Newsroom 

Management 

4 5 COMM6452019 

Introduction to 

Journalism and 

Interview 

Technique 

3 2 

COMM6529019 

Broadcast 

Journalism and 

Reporting 

3 5 COMM6452019 

Introduction to 

Journalism and 

Interview 

Technique 

3 2 

COMM6249019 
Investigative 

Journalism 
2 5 COMM6452019 

Introduction to 

Journalism and 

Interview 

Technique 

3 2 

Stream: Public Relations 
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Course SCU Sem Course Prerequisite SCU Sem 

COMM6397019 

Crisis 

Communication and 

Media Relations 

4 5 COMM6528019 

Introduction to 

Public Relations 

and Creative 

Advertising 

2 3 

COMM6530019 
Public Relations 

Publication 
3 5 COMM6528019 

Introduction to 

Public Relations 

and Creative 

Advertising 

2 3 

COMM6250019 
Creative Agency 

Industry 
2 5 COMM6528019 

Introduction to 

Public Relations 

and Creative 

Advertising 

2 3 

Stream: Entertainment Communication 

COMM6531019 

Entertainment 

Networking 

Management 

4 5 COMM6528019 

Introduction to 

Public Relations 

and Creative 

Advertising 

2 3 

COMM6532019 
Design and 

Promotion 
3 5 COMM6528019 

Introduction to 

Public Relations 

and Creative 

Advertising 

2 3 

Enrichment Track: Internship  

COMM6475019 

Applied 

Communication 

Management 

8 7 COMM6603019 

Organizational 

Communication 

and Professional 

Practice 

4 4 

COMM6551019 
Creative Content 

Writing 
8 7 COMM6528019 

Introduction to 

Public Relations 

and Creative 

Advertising 

2 3 

COMM6477019 
Leadership Skills 

and Principles 
4 7 COMM6603019 

Organizational 

Communication 

and Professional 

Practice 

4 4 

 

Student should pass all of these quality control courses as listed below: 

No Code Course Name 
Minimum 

Passing Grade 

1 CHAR6013001 Character Building: Pancasila B 

2 ENTR6486005 Entrepreneurship hatchery C 

3 COMM6012019 Theory of Communication C 

4 COMM6605019 Contemporary Content Production C 

5 COMM6603019 
Organizational Communication and 

Professional Practice 
C 

6 COMM6610019 Communication Research Methodology C 

Stream: Journalism 
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7 COMM6392019 New Media and Newsroom Management C 

8 COMM6249019 Investigative Journalism C 

Stream: Public Relations 

7 COMM6397019 Crisis Communication and Media Relations C 

8 COMM6530019 Public Relations Publication C 

Stream: Entertainment Communication 

7 COMM6531019 Entertainment Networking Management C 

8 COMM6532019 Design and Promotion C 

 

Course Description 

Subject Area: CHAR 

CHAR6013019 – CHARACTER BUILDING: PANCASILA (2 SCU) 

Learning Outcomes: On successful completion of this course, student will be able to describe the 

Pancasila as the major basis for character education, the history of Pancasila, the Pancasila as the 

state ideology, and the world ideologies; to solve the social issues related to Indonesian unity, cultural 

interaction, and Pancasila democracy; to analyze the relationship between the Pancasila Leadership 

and Social Justice; to compose group reflections on developing science and technology with Pancasila 

as the ethical basis and the implementation of Pancasila; and to design a project related to anti-

corruption 

Topics: Introduction: Pancasila as the Source of Character Education and State Ideology, The History 

of Pancasila, Pancasila and the World Ideologies, Pancasila and Religious Diversity in Indonesia, 

Justice and Civilized Humanity, The Unity of Indonesia, Cultural Interactions, Pancasila Democracy, 

Pancasila Leadership, Social Justice, Pancasila as the Ethical Basic in Developing Science and 

Technology, Pancasila and Anti-Corruption Character, and Implementations of Pancasila 

Pre-requisites: None 

CHAR6014019 – CHARACTER BUILDING: KEWARGANEGARAAN (2 SCU) 

Learning Outcomes: On successful completion of this course, student will be able to Describe the 

introduction of Civic Education and values and norms; to apply the rights and obligations of citizens; to 

analyze the relationship among constitution, state, democracy, and law enforcement in Indonesia; to 

compose reflection on wawasan nusantara (archipelagic concept), regional autonomy, national 

integration, national resilience, digital literacy and citizenship; and to design a project related to 

participating as global citizens, nationalism and Indonesian identity  

Topics: Introduction to Civic Education, Values and Social Norms, State and Constitution, The rights 

and obligations of the State and Its Citizens, Law Enforcement in Indonesia, The dynamics of 

Democracy in Indonesia, Regional Autonomy, National Integration, National Resilience, Nationalism 

and Indonesian Identity, Digital Literacy and Citizenship, and Participation as Global Citizens 

Pre-requisites: None 

 



CATALOG 2023/2024   
(BINUSIAN 2027)  

 

 

CHAR6015019 – CHARACTER BUILDING: AGAMA (2 SCU) 

Learning Outcomes: On successful completion of this course, student will be able to explain the nature 

of religions and the God in general; to interpret the religious formalism, contemporary issues, science, 

and digital era; to explain the ethical review based on conscience; and to apply the religious values in 

the context of human relation, environment, and work world. 

Topics: Introduction to CB Religion, The Religion in General, Knowing What or Who God is, Criticism 

to the Religious Formalism, Religion and Science Dialogue, Being a Religious Person in Digital Era, 

Conscience as the Basis for Ethical Review, Tolerance and Inter-Religious Cooperation for World 

Peace, Willingness to Forgive, Caring for The Environment, Religious Values in Work Life, and 

Becoming a Religious Person. 

Pre-requisites: None 

CHAR6039019 – PANCASILA AND INDONESIAN CULTURE (2 SCU) 

Learning Outcomes: On successful completion of this course, student will be able to: Understand the 

Pancasila, national ideology and the history of Indonesia; Explain and identify different cultural elements 

in Indonesian daily life: social organization and kinship, language, economy, politics, religion, art and 

aesthetic; Analyze cultural changes and development issues in Indonesia. 

Topics: This class introduces students to the national ideology called Pancasila (the five pillars) and 

the diversity of Indonesian culture. Students are expected to learn how values of Pancasila implemented 

in the multicultural nation by understanding the political era in the Indonesia history.  The class also 

introduces concepts related to culture such as cultural values, norms, knowledge, believe system, 

identity, representation, economy, social class, local wisdom in several aspects, globalization, and 

social-cultural policies. In addition, students will experience hands-on cultural activities through site 

visits and workshops. Two workshops are Batik (clothes painting) and traditional dance. In discussion 

sessions, students use mainly cases of cultures, ethnic groups, and societies in Indonesia. 

Pre-requisites: None 

Subject Area: CMDV 

CMDV6020019 – COMMUNITY DEVELOPMENT (8 SCU) 

Learning Outcomes: Upon successful completion of the course, students are expected to be able to: 

analyze different types and roles of social and community organizations; perform the intended learning 

outcomes as specify in the learning plan; identify and analyze social problems and needs within a 

community; design, execute, and evaluate programs that have social impacts to the community; 

demonstrate effective problem-solving skills; apply a multidisciplinary perspective to approach the 

assigned task(s); demonstrate good collaboration in a team; demonstrate professional and ethical 

values; and effectively communicate with different stakeholders in the field, in verbal and written ways. 

Topics: Community Development is a process where all community members take collective action 

together and generate solutions/initiatives to solve their own community problems. Introducing this 

concept to students as early as possible is one of the ways to give them awareness of their whereabouts 

as a part of the society. By this awareness, the responsibilities and roles that they should have will be 

followed automatically. Students will learn to adjust to a new condition and new community, outside of 
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their comfort state. They can build relations and understand the facts that lie behind assumptions. They 

will gather data and analyze community resources and needs. Finally, they should learn how to apply 

their skills to create an intervention in the society. This course will provide this media by not only 

collaborating with communities directly, but also every other stakeholder that in the future will give 

benefits to the society. Through this experiential learning design, the program aims to guide students 

to apply their skills in generating solutions based on the identified problems, as well as execute their 

ideas into practicable actions and give them the opportunities to make connections between knowledge, 

behavior, and practice. 

Subject Area: COMM 

COMM6012019 – THEORY OF COMMUNICATION (4 SCU) 

Learning Outcomes: Upon completion of this course, students are expected to be able to: explain 

principles and central ideas of different communication theories; compare different perspectives in 

communication and media studies; apply different communication theories in real life; evaluate 

advantages and disadvantages of different communication theories applied to specific communication 

problems; review application of theories in different communication situations. 

Topics: Introduction to the theory of communication; The function and the elements of mass 

communication; Models in mass communication; The theories of mass communication; The effects of 

mass communication; Mass communication ethics; The benefit of mass media; The important aspects 

of mass media; Language perception and issues in mass media; Communication media in modern 

society; Communication network. The class provides a working knowledge of theories that explain the 

broad range of communication phenomena; discusses what these theories say about communication 

process and the relationship among the leading ideas in communication; introduces principles and 

central ideas of important theories they are likely to encounter in the communication discipline; 

overviews brief history of how the communication discipline is developing; explores classic as well as 

newest thoughts in communication; explores of practical, engaging, and relevant ways in which these 

theories operates in our lives. 

Pre-requisites: None 

COMM6014019 – THEORY OF MASS COMMUNICATION (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

explain models of transmission theories; explain different theories and sub-disciplines in mass 

communication; explain different purposes and means of propaganda; explain social significances of 

the history and evolution of media technologies; explain the multi-disciplinary and cultural bounded 

approaches in media studies. 

Topics: This class exposes students to basic concepts, assumptions and theories in mass 

communication and media studies as multi-disciplinary field, and introduces students to advertising and 

marketing methods. The class focuses on the origins, methods, and uses of these theories in mass 

media, and in doing so it discusses film footages, television programs, and other mass media content. 

Pre-requisites: None 
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COMM6099019 – INTERCULTURAL COMMUNICATION (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

define intercultural communication and explain the importance of studying intercultural communication; 

explain the four layers (individual, interpersonal, organizational, and cultural) in a layered approach of 

intercultural communication; explain intercultural communication solutions both in regional and 

international contexts; conclude the factors, processes, and benefits of intercultural communication in 

pluralistic and global societies; as well as conclude supporting and inhibiting factors in intercultural 

communication.  

Topics: The course covers the background, definitions, and dimensions of intercultural communication; 

the relationship between communication and culture; culture as a filter; perceptions, behaviors, 

stereotypes, and prejudice; understanding the differences of culture; the time dimension in intercultural 

communication; the influence of the communication process with strangers; message interpretation and 

transmission; interactions with foreigners; communication and acculturation; theories of intercultural 

communication; cultural shock and self-adaptation in a cultural environment; and intercultural 

communication research. This class also requires students to join Passage to Asean (P2A), an 

immersion trip organized by Binus International to several Southeast Asian countries for 7-10 days with 

students’ expenses. 

Pre-requisites: None 

COMM6102019 – SOCIAL MEDIA CONTENT STRATEGIES AND ANALYTICS (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

Understand communication strategies for social media content production; Explain different tools for 

social media analytics; and Design social media plan and content strategies for a professional case. 

Topics: This course introduces students to topics including social media analytics; Ethical and Legal 

Fundamentals in social media; research on social media; Strategic Planning for Social Media; Strategic 

writing for social media; Audience Segmentation and Analysis; Measurement, Evaluation, Budget, and 

Calendar; and how social media strategies are applied. 

Pre-requisites: None 

COMM6188019 – THESIS (6 SCU) 

Learning Outcomes: Upon successful completion of this course, students will learn to work individually 

by conducting research, present and document the research done effectively given a deadline. Students 

will get the experience of undertaking and completing a piece of research, applying theories learned 

throughout the program, including the technical skills of analysis, design and implementation. 

Topics: None (seminar workshops as needed) 

Pre-requisite(s): Finished 128 SCU 
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COMM6249019 – INVESTIGATIVE JOURNALISM (2 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

explain the differences between investigative journalism and other types of journalism; apply the basic 

knowledge of investigative journalism; recognize news stories that can be developed into investigative 

journalism; demonstrate proper research in conducting investigative journalism; as well as analyze 

ethical and legal problems that can occur in investigative journalism. 

Topics: In this course students will practice one of the most challenging types of journalism. Therefore, 

this class will prepare students in how to choose a news story that is worth investigating, conducting 

proper research, weeding out reliable sources and hoaxes, and at the same time maintaining a good 

integrity as a responsible journalist.  

Pre-requisites: None 

COMM6250019 – CREATIVE AGENCY INDUSTRY (2 SCU)  

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

differentiate between various creative agencies; assess new emerging careers in line with their personal 

interests within the entertainment communications industry; and develop the ability to predict future 

trends within the industry.  

Topic: Creative Agency Industry is a course that exposes students to the local creative agency industry, 

including company visits and location visits, exploring different job opportunities and new emerging 

careers. Students will be able to align lessons learned about the various creative agencies to their 

personal career goals. 

Pre-requisites: None 

COMM6256019 – MEDIA INDUSTRY (8 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

evaluate the use of their classroom knowledge in a real industry situation; evaluate internship 

experiences for their future careers; and evaluate the gaps between what is learned in the media 

industry and the classroom. 

Topics: Through this course, students experience real situations in industry productions and reflect on 

these experiences in an evaluation report.  

Pre-requisites: None 

COMM6257019 – COMMUNICATION AND NEW TECHNOLOGY (4 SCU) 

Learning Outcomes: Upon completion of this course, students are expected to be able to: explain how 

different types of media affect different job descriptions and management styles in mass media 

industries; describe the political-economic power of mass media in a society; describe their own 

preferences and visions for their future careers in mass media; explain the logic and development of 

media technologies; explain business, management, programming, and regulation aspects of media 

technologies; as well as explain the consumption of media technologies and how it affects culture and 

social life. 
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Topics: This course provides holistic fundamental aspects of media industries, and their significance 

to the formation of social-political-cultural conditions, focusing on different topics such as debates 

between ideals and commerce, information and entertainment, the role of media as a public sphere, 

management styles, active audiences, and many other mass media related issues. The course takes 

students to different situations of media industries by exposing them to be open for public lectures by 

leading figures in each medium and/or job descriptions, followed by discussions. The class develops 

students’ understanding about technical aspects, programming and management, regulations and 

consumption of broadcasting, cable, Internet, and audio video technologies, the transfer process 

between digital and analog formats, media exhibition and consumption technology, and their 

consequences to media production and viewing practices. 

Pre-requisites: None 

COMM6258019 – EVENT AND NETWORKING MANAGEMENT (4 SCU)  

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

describe the roles and purposes of events related to public relations and advertising; recognize the 

importance of management for events related to public relations and advertising; apply the techniques 

and strategies required to plan successful events related to public relations and advertising; as well as 

demonstrate managerial skills in producing successful events related to public relations and advertising.  

Topics: Through this course, students experience real situations in industry productions and reflect on 

these experiences in an evaluation report. 

Pre-requisites: None 

COMM6260019 – CULTURAL STUDIES (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

describe the concepts and theories in cultural studies; identify cultural texts in media and cultural 

aspects of using communication technologies; explain the interrelations between cultural studies and 

communication and media studies; and apply the critical thinking in investigating issues related to 

cultural and media studies in disruptive era.  

Topics: This course will introduce students to the key concepts and theories in cultural studies; 

questions of culture and ideology; the interrelations between culture, meaning, and knowledge; issues 

of subjectivity and identity; the notions of ethnicity, race and nation; cultural representation in media 

texts; new media and youth culture; as well as cultural politics and cultural policy. 

Pre-requisites: None 

COMM6383019 – PHILOSOPHY AND ETHICS OF COMMUNICATION (2 SCU) 

Learning Outcomes: On successful completion of this course, students will be able to: understand the 

various concepts, theories and aspects of philosophy through a number of theorist ‘s ideas; analyze the 

dynamics of the act of communication in different facets of framework; be critical on the media 

applications of communication technologies 



CATALOG 2023/2024   
(BINUSIAN 2027)  

 

 

Topics: Introduction; The structure of communication; Discourse and power; Language as a form of 

life; Speech act art; Theory of conversation; Intentionality of speech acts; Communication and social 

theory; Language and social semiotics. 

Pre-requisites: None 

COMM6385019 – INTERPERSONAL COMMUNICATION (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

Explain causal relation between personal communication and identities; Explain the interplay roles 

between human emotion, communication situation and successful interaction; Explain various tools and 

their effectiveness in interpersonal communication. 

Topics: The class exposes students to communication between individuals: it explores the roles of 

individuals and how the process affects identities; it introduces the roles of human perception and 

language; it also overviews how the process depends on emotions and willingness of involved parties; 

the class also explores conditions for healthy interpersonal communication; and towards the end of the 

course students discuss their involvement in relationships between individuals by exploring various 

kinds of interpersonal communication. 

Pre-requisites: None 

COMM6387019 – SOCIAL DESIGN THINKING (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students will be able to  use critical 

thinking and problem solving in their academics and daily life; practice design thinking process for  social 

purposes; plan innovative strategies to solve social problems  

Topics: This course is designed for students to understand the key concept of critical thinking and 

problem solving. Students will learn by experience in solving cases and implementation of ideas.  

Pre-requisites: None 

COMM6389019 – PUBLIC SPEAKING (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

describe the role of speakers as “credibility builders” for the audience and be aware of the non-verbal 

cues communicated by speakers to an audience (clothing, kinesics, postures, gestures, haptics, and 

paralinguistics); prepare research, practice organizational skills, and practice delivery skills for the 

preparation and presentation of speeches; extend their ability to listen critically and analyze public 

speeches; create and write their own public speeches and performances for a targeted audience (in 

person, through video and audio); extend the ability to perform in front of a broader audience.  

Topics: The goal of this course is to prepare students to be confident and excellent communicators. 

The course is designed to teach students creatively in how to speak effectively in public and identify the 

characteristics of effective public speakers. In short, this course teaches students to prepare appropriate 

public speeches for different types of audiences and purposes and also to explain the roles of speakers 

to convey a message to the audience and be at their best in presenting verbally or non-verbally.  

Pre-requisites: None 
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COMM6392019 – NEW MEDIA & NEWSROOM MANAGEMENT (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

demonstrate journalistic skills for print media; develop an editorial ability for print media journalism; 

develop effective and essential skills in layout and picture editing for print publication; demonstrate 

effective journalism for print media; describe and discuss how editors perform multiple roles in the 

newsroom; illustrate newsroom structures, values, and practice; as well as identify global and local 

trends in media ownership and control.  

Topics: In this course, students will learn about the foundations and characteristic of media industry 

and organization, which include leadership, planning, ethical and legal responsibilities and the 

challenge of newsrooms. Due to the practical nature of newsroom management, students are exposed 

to the practical process of the newsroom and its management. This course will also present an 

introduction to the history, theory, and practice of new media in relation to newsroom management, with 

a focus on technological, communicative, and cultural contexts. 

Pre-requisites: None 

COMM6397019 – CRISIS COMMUNICATION & MEDIA RELATIONS (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

analyze crisis communication using the application of public relations theory and communication ethics;  

create a public relations plan to manage crisis communication, demonstrate effective and ethical crisis 

communication skills (written and verbal) with media, measure a public relations plan to response to a 

crisis, practice strategic plans and ethical conducts in communicating crisis with media, and apply a 

strategic plan of crisis communication in a real-life organizational setting through an entrepreneurial 

project. 

Topics: This course introduces students to planning and media relations as one of the interesting 

subjects in public relations management. By far, the most critical part of any corporate communication 

department is the media relations function. Its role as a disseminator of information to many of a firm’s 

most important constituencies is more important today. This course explores what media relations 

professionals should do and how best to approach a group of journalists and how firms should try to 

communicate with the media through relationship building. The first step before reaching them is to 

understand a media organization and its content. For students, the main purpose of this course is to be 

able to design a fully conceptual media relations plan through an in-depth comprehension of a media 

organization and its content. This course explores the role of public relations in a communication crisis. 

It focuses on the management of communication crisis, emphasizing on the practical application of 

theories, strategies, and tactics from a public relations perspective. 

Pre-requisites: None 
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COMM6451019 – PHOTOGRAPHY & BASIC VIDEOGRAPHY (3 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

demonstrate basic principles of photography and videography; practice the techniques of photography 

and videography in a communication context; understand how to produce photography and 

videography for different types of medium; as well as evaluate several photography and videography 

styles. 

Topics: The goal of this course is to prepare students to have skills in photography and videography. 

The course is designed to teach students to practice photography and videography. In short, the course 

prepares students in how to take different angles of pictures for different types of audiences and 

purposes. 

Pre-requisites: None 

COMM6452019 – INTRODUCTION TO JOURNALISM & INTERVIEW TECHNIQUES (3 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

describe the basic principles and ethics of journalism; apply appropriate news writing techniques; 

explain the management process in journalism, explain the importance of media interviews in modern 

journalism; apply different media interview techniques; apply ethical codes related to interview 

techniques; and demonstrate proper interview techniques. 

Topics: The course examines the basic principles and practices of journalism. The course will 

emphasize the development of reporting, interviewing, and writing for print, broadcast, and online 

formats, as well as provide an introduction to some issues such as regulations and ethics. This course 

is designed to teach students how to properly gather information through interviews. Nowadays, the 

media is evolving. It is crucial for students to know the different approaches in interviewing news 

sources for different types of media. Students will have to prepare stories where they have to gather 

the information through interviews. 

Pre-requisites: None 

COMM6460019 – POLITICAL COMMUNICATION (2 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

explain theory of political science and political communication; explain the role of political elements for 

development and application such as political parties, bureaucracy, media and government in a political 

system; apply communication concepts and practices to current political situation; demonstrate 

personal views on local and global political issues. suitable theories; and express their views on political 

issues both verbally and in writing. 

Topics: This course covers theories and examples of political communication. It will discuss about state 

and forms of government, the political culture, trias politica, media and politics. as well as political party 

and modern ideology. The class will also discuss about policy process and agenda setting, election and 

public opinion, political communication of a party and, lastly, global political communication. 

Pre-requisites: None 
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COMM6475019 – APPLIED COMMUNICATION MANAGEMENT (8 SCU) 

Learning Outcomes: Upon completion of this course students will be able to identify the management 

process in the communication field, apply solution to communication management’s problem.  

Topics: Through this course, students experience real situations in industry productions and reflect on 

these experiences in an evaluation report. 

Pre-requisites: None 

COMM6477019 – LEADERSHIP SKILLS AND PRINCIPLES (4 SCU) 

Learning Outcomes: Upon completion of this course students will be able to identify different principles 

of leadership. They will also identify the effective leadership skills in the workplace.  

Topics: Through this course, students experience real situations in industry productions and reflect on 

these experiences in an evaluation report.  

Pre-requisites: None 

COMM6528019 – INTRODUCTION TO PUBLIC RELATIONS & CREATIVE ADVERTISING (2 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

explain the origins, tasks, and roles of public relations and advertising; explain public relations research, 

theories, ethics, and positive values in relations with the community; analyze public relations cases 

using appropriate theories and techniques; design a public relations plan using appropriate techniques; 

explain the principles of advertising and its impact on society; explain the structure of an advertising 

company and its respective roles; apply appropriate processes in making a good advertisement; as well 

as interpret and apply the results of market research and consumer knowledge to design suitable 

advertising. 

Topics: The class exposes students to the roles and tasks of public relations and advertising. It 

explores the development of Public Relations, in the world and in an Indonesian context and to Public 

Relations trends. This course is also an introduction to advertising in terms of how we create an ad 

depending on the brand. Knowledge of the brand is essential, which is why this course will focus on 

understanding the society in which the brand exists, the impact of advertising in society, market 

research, and agency structure to execute good advertising. In the beginning of the class, students will 

discuss theories and towards the end of the class they will also discuss the ethics of Public Relations 

and advertising and also their implications to the laws. In a practical side, the class also discusses 

strategic management in Public Relations and the advertising practice, different communication 

channels and the types of media, as well as public relations and advertising strategies and campaigns. 

Pre-requisites: None 

COMM6529019 – BROADCAST JOURNALISM & REPORTING (3 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

Demonstrate journalistic skill for broadcast media; Demonstrate the ability to use technology and 

equipment for broadcast media; Develop journalistic skills in conducting field reporting for broadcast 

journalism; Create a journalism outcome for broadcast media.  

Topics: The course introduces techniques in media production, in order to create effective journalism 
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using words and pictures. This class practices the basic fundamentals of broadcast production, 

including writing, producing, and editing to create broadcasts for TV programs. The course introduces 

techniques in media production, in order to create effective journalism using words and pictures. This 

class practices the basic fundamentals of broadcast production, including writing, producing, and editing 

to create broadcasts for TV programs. 

Pre-requisites: None 

COMM6530019 – PUBLIC RELATIONS PUBLICATION (3 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

define the framework of producing public relations documents; apply public relations writing technique 

in making and delivering a public relations publication in conventional and digital platforms; conduct 

public relations measurement by media monitoring effectively; analyze critical problems in public 

relations industry when producing public relations publications; create public relations report effectively; 

and develop public relations strategy as the platform for solid public relations publications.  

Topics: This course emphasizes the strategies of constructing a public relations message using the 

skills of persuasive writing. The class demonstrates writing techniques based on the strategic design 

and development of effective public relations messages. The class explores public relations plans and 

program as a tool of management. The purpose of this course is to provide an introduction to public 

relations processes, principles, history, current practices, and future trends that relate to current public 

relations. The practices and applications of public relations in a management setting are emphasized 

throughout the course.  

Pre-requisites: None 

COMM6531019 – ENTERTAINMENT NETWORKING MANAGEMENT (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

Identify different aspects in event management; Select variety strategies in event production; Use 

different forms of communication skills using new media and technology; Demonstrate effective 

leadership and teamwork skills; Practice networking skills with stakeholders in the industries; Prepare 

creative event ideas with an organized outline. 

Topics: Students will also about event management, networking as well as ethical practice of 

communication industries. The goal of this course is to prepare students to create events using 

networking skills with stakeholders. The course is designed to teach students how to identify successful 

programs within the communication industries. Students are challenged to plan, execute and evaluate 

successful events in creative and innovative ways. 

Pre-requisites: None 

COMM6532019 – DESIGN & PROMOTION (3 SCU)  

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

apply promotional strategies to a variety of case studies; develop visual design ideas in order to promote 

products or services for digital and non-digital publications, and formulate visual designs and 

promotions to create a clear branding strategy 
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Topic: Students will learn about how a variety of media utilizes design in order to strengthen their 

branding and their promotional strategies. The course will include company or guest visits in order to 

bring the topic closer to the students.  

Pre-requisites: None 

COMM6550019 – COMMUNICATION AND NEW TECHNOLOGY (8 SCU) 

Learning Outcomes: Upon completion of this course, students are expected to be able to: explain 

different types of communication in different industries; understand different job descriptions and 

management styles in mass media industries; describe the political-economic power of mass media in 

a society; describe their own preferences and visions for their future careers in mass media; explain the 

logic and development of media technologies; explain business, management, programming, and 

regulation aspects of media technologies; explain the consumption of media technologies and how it 

affects culture and social life; and demonstrate the use of current tools in producing communication 

products for industries.  

Topics: This course provides holistic fundamental aspects of media industries, and their significance 

to the formation of social-political-cultural conditions, focusing on different topics such as debates 

between ideals and commerce, information and entertainment, the role of media as a public sphere, 

management styles, active audiences, and many other mass media related issues. The course takes 

students to different situations of media industries by exposing them to be open for public lectures by 

leading figures in each medium and/or job descriptions, followed by discussions. The class develops 

students’ understanding about technical aspects, programming and management, regulations and 

consumption of broadcasting, cable, Internet, and audio video technologies, the transfer process 

between digital and analog formats, media exhibition and consumption technology, and their 

consequences to media production and viewing practices. 

Pre-requisites: None 

COMM6551019 - CREATIVE CONTENT WRITING (8 SCU) 

Learning Outcomes: Upon completion of this course students will be able to identify different contents 

in marketing. They will also learn elements and types of content marketing. Students will also practice 

to create creative content marketing.  

Topics: Through this course, students experience real situations in industry productions and reflect on 

these experiences in an evaluation report. 

Pre-requisites: None 

COMM6552019 – DIGITAL PUBLICATION (8 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

understand the various types of digital publications, identity purposes of publication on digital media; 

explain the significance of audience analysis in creating digital publication, apply technical tools to run 

data analytics for the purpose of publishing content on digital platforms; differentiate the format and 

styles of creative content writing across digital platforms; create creative content for digital publications; 
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demonstrate data analytics to measure the effectiveness of digital publication; and evaluate missing 

gaps in digital publications. 

Topics: The class practices the basic fundamental of digital publication. It introduces techniques in 

digital publication production, from brainstorming ideas, planning, writing the content, design and 

publishing.  

Pre-requisites: None 

COMM6581019 – PRE-THESIS (2 SCU)  

Learning Outcomes: Upon successful completion of this course, students should produce a research 

proposal consisting of research title, research background, research objectives and questions, and the 

theoretical foundation for the research by discussing the literature review as well as the research design 

for data collection and analysis. Student will work individually with the guidance of their supervisors. By 

completing the research proposal, students are expected to prepare for data collection and the 

development of their research to be carried on for Thesis course in the following semester.  

Topics: None (seminar workshops as needed) 

Pre-requisite(s): Finished 128 SCU 

COMM6582019 – THESIS (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students will learn to work individually 

by conducting research, present and document the research done effectively given a deadline. Students 

will get the experience of undertaking and completing a piece of research, applying theories learned 

throughout the program, including the technical skills of analysis, design and implementation. 

Topics: None (seminar workshops as needed) 

COMM6601019 – INTRODUCTION TO COMMUNICATION SCIENCE (2 SCU)  

Learning Outcomes: Upon completion of this course, students are expected to be able to: describe 

the concepts, essences, functions, and patterns of communication; explain the principles of 

communication; and explain aspects of communication for social interactions in political, economic, 

social, and cultural contexts. 

Topics: The class introduces students to communication process and communication science; models 

of communication process; verbal communication and non-verbal communication; forms of 

communication; digital driven communication; and rising issues related to communication and media. 

Pre-requisites: None 

COMM6602019  – WRITING FUNDAMENTALS (2 SCU) 

Learning Outcomes: Upon completion of this course, students are expected to be able to: understand 

different types of writing in the Communication field. They will learn about basic form of writings in 

journalism, public relations and other communication industry.  It will challenge students to explore their 

creativity in delivering their ideas for different media platform both traditional and new media. 
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Topics: The class introduces students to basic writings in communication field; develop an outline, 

writing articles, hard news and soft news, writing media release, develop social media content writing, 

writing blog posts. 

Pre-requisites: None 

COMM6603019 - ORGANIZATIONAL COMMUNICATION AND PROFESSIONAL PRACTICE (4 

SCU)  

Learning Outcomes: Upon successful completion of this course, students will be able to:  understand 

the principles of professional practices in an organization and the concepts of organizational 

communication; understand corporate identity, branding, and communications in organizations; explain 

the methods of creating an effective corporate communication in an organization, and investigate the 

best practices of corporate/organizational communication in real professional settings; as well as 

propose an effective corporate story or visual identity for a certain brand based on relevant corporate 

organizational theories/concepts in a multi-media form. 

Topics: Students will learn topics including the concepts of organizational and corporate 

communication; corporate communication framework, professional practices of corporate 

communication through corporate identity and corporate branding; ethical branding and corporate social 

responsibility; stakeholder management; and organizational identification. 

Pre-requisites: None 

COMM6605019 – CONTEMPORARY CONTENT PRODUCTION (4 SCU)  

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

explore their thoughts and ideas in writing using new media and technology.  It will help them to describe 

and develop ideas in different styles of writing. The course introduces students to imaginative writing 

as both a craft and a form of self-expression; writing as a process; literary forms, styles, and genres; 

editing; revising; reflecting; writing persuasive and expressive articles. 

Topics:  This course will introduce students to different types of writing and content production from 

fiction, nonfiction, short stories and script writing.  

Pre-requisites: None 

COMM6611019 – SOCIETY AND DIGITAL CULTURE (2 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

explain key concepts society and digital culture. On this course, student will focus on how technology 

and culture are connected in today’s society. The course will introduce you to different perspectives on 

the changing nature of digital developments and how they are reshaping various cultural, socio-political 

and economic fields that connect to communication fields.  

Topics: Student will learn to develop and enhance their awareness and understanding of a range of 

subjects relevant to digital culture and technology. It will encompass the key information and 

communication technologies that shape contemporary society; how digital technologies are shaping 

today’s society, including social intercourse, social structures, government, politics, education and law; 

as well as the ethical and moral issues that arise from the role and impact of technology in cultural and 
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social life. In classroom discussions, students mainly use cases of society and digital cultures in 

Indonesia. 

Pre-requisites: None 

COMM6610019 – COMMUNICATION RESEARCH METHODOLOGY (4 SCU)  

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

identify and explain the research problem area in social studies; apply critical thinking in analyzing 

research problems; review the position of the theory in the research; differentiate the types, purposes, 

and uses of communication research; explain and apply the principles of qualitative and quantitative 

research, including the processes, data collection methods, and analysis; apply appropriate approaches 

and techniques in designing a research project; and communicate research ideas and designs 

effectively in verbal and written forms. 

Topics: The course introduces students to a conceptual and theoretical basis on research methods in 

communication contexts, applying a qualitative and quantitative approach. It trains students to identify 

a social science enquiry related to issues in communication and media fields. Students also learn how 

to build literature review and theoretical framework as well as an appropriate research design for their 

selected topic. This courses also expects students to conduct a mini research and present the findings 

for a wider audience through a written or oral communication.  

Pre-requisites: None 

 

COMM6612019 – COMMUNICATION DATA AND TECHNOLOGY (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

explain types of Communication data and technology in the industry 4.0, select the data tools and 

sources related to industry 4.0, analyze the data to support Communication strategic plan, and 

demonstrate the ability to present data for journalism, Public Relations and Entertainment 

Communication purposes.  

Topics: The course will introduce students to communication technologies and the structures of 

communication industries. They will also learn digital media environment and the tools used to produce 

technology-based media products and enhance effective digital media strategies. topics related to Big 

data, SEO, and AI are also exposed to the students to make them know the use of such computer 

scientific approaches in creating products of journalism, PR, and entertainment communication. 

Pre-requisites: None 

 

COMM6660019 – DIGITAL INFORMATION MANAGEMENT (4 SCU)  

Learning Outcomes: This subject addresses digital information management that are required by 

every contemporary industry and workplace. Practical, critical and theoretical aspects of digital 

information management are explored and integrated. The subject introduces information functions and 

services such as, but not limited to: enterprise content management; records and archives; information 

systems and processes; and knowledge management. Topics are driven by current professional 
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requirements and include managing digital information; ethical, legal and policy issues; knowledge 

retention; and access to public information.  

Topics: In this course, student will learn about itroduction to internet & digital information; the nature, 

property and scope of digital information, the types, nature and preservation of digital information; and 

the digital information  resources, management & policies.  Student will also learn how to manage digital 

information for journalism, Public Relations and Entertainment Communication purposes. 

Pre-requisites: None 

 

COMM6661019 – ENTERTAINMENT BUSINESS (2 SCU)  

Learning Outcomes: Upon successful completion of this course, the students will learn about the 

business and media industries that focused on marketing, management, and entertainment studies. 

Students will learn about the creativity, leadership, and strategy in the entertainment business.  

Topics: Entertainment business, entertainment business management, entertainment marketing, 

entertainment advertising, entertainment finance, entertainment communication and public relations, 

entertainment market research. 

Pre-requisites: None 

COMM6639019 – PSYCHOLOGY OF COMMUNICATION (2 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

explain basic psychology assumptions and concepts such as: perception, cognition, attention, emotion, 

personality, behavior, etc.; explain basic psychology methods; write short psychological profiles; explain 

basic social psychology assumptions; evaluate the development of human minds, feelings, and actions 

in different specific social contexts; as well as explain a basic understanding of psychoanalysis.  

Topics: The course introduces students to psychology and social psychology, especially in explaining 

the development of the human mind and actions in different aspects of individual and social contexts. 

Pre-requisites: None 

Subject Area: ENGL 

ENG6171019 – ACADEMIC ENGLISH I (3 SCU)  

Learning Outcomes: Upon successful completion of the course, students are expected to be able to: 

read short essays, and skim for the main ideas and important details; organize, build connections 

between ideas, and exhibit an integration of reading and writing in their written output; use academic 

style in writing different types of essays; use a wide range of vocabulary and grammatical structures 

and have a good control of lexical and grammatical features of English; speak confidently, question 

intelligently and critically, create and give an academic/professional presentation.    

Topics: This course is designed to increase student understanding of academic discourse, both written 

and spoken, and the ability to produce such discourse, at a certain level, in relation to general and 

student specific studies. Reading skills, such as skimming and scanning, and dealing with unknown 

vocabulary, are integrated with the production of various essay types, such as expository, comparison-

contrast, and cause and effect. The course also focuses on the production and performance of 

professional outputs in the form of oral presentations in relation to students’ current studies. Language 
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skills are provided by a workshop series for remediation in grammar, syntax and academic lexis 

acquisition. The course also emphasizes heavily on other academic skills such as paraphrasing, 

quoting, summarizing, and referencing.  

Pre-requisite: TOEFL 550 AND TWE 4.0 OR a minimum C pass in Pre-Academic English 

ENGL6172019 – ACADEMIC ENGLISH II (3 SCU)  

Learning Outcomes: Upon successful completion of the course, students are expected to be able to: 

analyze short essays in terms of organization and structure; organize, build connections between ideas, 

and exhibit an integration of reading and writing in their written output; use academic style in writing 

different types of essays and reports; use a wide range of vocabulary and grammatical structures and 

have a good control of lexical and grammatical features of English; speak confidently, question 

intelligently and critically, create and give an academic/professional presentation; cite, paraphrase, 

summarize and/or quote sources correctly and apply other research skills in writing. 

Topics: This course is designed to increase student understanding of academic discourse, both written 

and spoken, and the ability to produce such discourse, at a certain level, in relation to general and 

student specific studies. Reading skills, such as making inferences, drawing conclusions, and dealing 

with unknown vocabulary, are integrated with the production of various essay types, such as SPSE 

(Situation, Problem, Solution, Evaluation), argumentative, and summary and response. The course also 

focuses on the production and performance of professional outputs in the form of oral presentations in 

relation to students’ current studies.  Language-focused workshops are provided for grammar, syntax, 

and uptake of academic lexis.  

Pre-requisite: A minimum C pass in Academic English I 

Subject Area: ENTR 

ENTR6091 - PROJECT HATCHERY (2 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to analyze 

social and economic problem in their environment and practice the skills to turn problem into opportunities.  

Students are also provided with numerous opportunities to apply the design thinking skills to design a fit solution 

to the problem they chose. They will also need to demonstrate effective teamwork skills that facilitates high 

performance team. In the group project, students will provide a prototype of their problem solution. 

Topics: Students will be provided with ample opportunities to practice the steps in Design Thinking: empathize, 

define, ideate, prototype, and test. Students will also be exposed to entrepreneurial thinking, opportunities, and 

challenges through the experience from successful entrepreneurs. 

Pre-requisite(s): None 

ENTR6092019 - BUSINESS MODEL INNOVATION (8 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

generate and connect business idea with personal and team motivation, to find problem-solution fit, to 

prototype product that fit the market, to design and validate business model comprehensively. 

Topics: In this course, student can understand how to collaborate in multidisciplinary team and 

work/rework on a business proposal in a lean process. Student is encouraged to fail often during the 
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process of finding the right business model. Student should go through the process of designing 

comprehensive business hypothesis and validating the whole business model. 

Pre-requisite(s): Entrepreneurship Hatchery 

ENTR6093019 – SUSTAINABLE STARTUP CREATION (8 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

prepare scalable execution strategy and operation, to set up company culture and human resource 

team, to prepare legal documents needed, to identify and tackle all potential risks within the startup 

creation process, to evaluate/reevaluate personal and team passion with business progress, to assess 

their existing and previous business model. 

Topics: In this course student can execute their business startup as a real company and build their own 

venture professionally and effectively. By using previous experiences in discovering and validating 

comprehensive business model, student will be challenged to have concrete action plan for execution 

in all business functions. Student will assess and validating business model in the investor perspective. 

Pre-requisite(s): Business Model Innovation 

ENTR6097019 – MANAGING TEAMS AND CULTURES (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

set up diverse team properly, handle difficult people within the team, to communicate in 360 directional, 

and collaborate with other people from multiple background. 

Topics: In this course student will get to know other people culture and style, so after passing this 

subject, student can understand many other people’s working culture from other nation and can adapt 

with diversity that may occurs in professional world. 

Pre-requisite(s): Entrepreneurship Hatchery 

ENTR6098019 – BUSINESS NETWORKING (4 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

map stakeholders in particular business area, to approach stakeholders effectively, to develop personal 

branding as startup founder, and to set up collaboration with the built network. 

Topics: In this course student will learn on how to do networking as lifestyle in order to increase their 

personal brand value at once their startup brand value in the perspective of stakeholders. Student will 

have to force themselves to be connected to a lot of stakeholders within entrepreneurship ecosystem 

both in domestic and global network. And also during the course, student is encourage to set as many 

collaboration as possible to accelerate their business startup. 

Pre-requisite(s): Business Model Innovation 

ENTR6486019 – ENTREPRENEURSHIP HATCHERY (3 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to analyse the 

viability of a prototype. Having the prototype in their hand, they will be able to test it to the expected users and 

make adjustments. Students will also need to do market validation of their final prototypes and create the business 

model to ensure the solution is sustainable. In completing their project, students will also demonstrate effective 

teamwork skills. 
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Topics: This course is the continuation of Project Hatchery. Students will learn to think about the business side of 

problem solution ideas by exploring business opportunities and developing validated products. The course will 

review the design thinking approach and then practice the prototyping – testing reiteration process. Students will 

also learn to conduct market validation process and develop the business model of their solution.  

Pre-requisite(s): Project Hatchery 

ENTR6587019– BUSINESS PRESENTATION & NEGOTIATION (8 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

identify specific needs of a target audience, to convey the message to the target audience, and to 

negotiate with a specific target audience using appropriate piece of technology and method.  

Topics: In this course student can refine their business presentation skills to different target audience 

and learn how to start a business negotiation from it. As students practicing and developing their 

business idea, they will practice the art of how to negotiate a business deal with their respective potential 

partners. Students will also practice the proper use of technology and method in order to deliver their 

message effectively. 

Pre-requisite(s): Business Model Innovation 

ENTR6588019 – PRODUCT & SERVICE DEVELOPMENT (8 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to 

analyze what makes a product/service (digital/non-digital), is being picked by its user, to create a 

connection between their products and customer pains, to design a product/service prototype, test it, 

and evaluate it. 

Topics: In this course, student can understand the process of developing a product/service (digital/non-

digital) based on the user needs. By applying user-centered-design process, students will be challenged 

in validating their business idea and developing it by several validations with its prospective users. The 

applications of this principle, among others, are for designing a new product/service at an established 

company, developing a product for a startup, or evaluating an existing product/service and improving 

it. 

Pre-requisite(s): Entrepreneurship Hatchery 

 

Subject Area: LANG 

LANG6109019 – INDONESIAN FOR MEDIA WRITING (4 SCU)  

Learning Outcomes: Upon successful completion of this course, students are expected to identify the 

writing format in Bahasa Indonesia for various media content, differentiate types of writing in Bahasa 

Indonesia across various media publication, analyze good practices of writing in Bahasa Indonesia in 

Communication fields, create good and proper writing in Bahasa Indonesia on different media platforms, 

as well as demonstrate proper editing skills in Bahasa Indonesia,  

Topics: This course treats writing and editing as a distinctive form of written communication in Bahasa 

Indonesia.  The course includes technical aspects of writing as well as how to draw on storytelling to 

add interest. Students will create writing in Bahasa Indonesia for different media platforms based on 

various content, formats and style. Students will also demonstrate editing skills in Bahasa Indonesia. 
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Pre-requisites: None 

Subject Area: RSCH 

RSCH6063019 – RESEARCH EXPOSURE (8 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

analyze research problem in their field of study; performs the intended learning outcomes as specified 

further in the Learning Plan; demonstrate effective use of literature in building theoretical framework or 

perspective; apply appropriate approaches and techniques in data collection, data processing, and data 

analysis; Expand information literacy (researching primary and secondary sources) for finding, 

evaluating, integrating, and synthesizing ethically the necessary information and visuals for the 

completion of a project; use and incorporate appropriate scientific materials, including tools and exhibit, 

effectively and ethically; present scientific information in appropriate language for various audiences, 

including scholarly and general, in print and online; respond effectively to peers’ work in progress and 

participate in collaborative learning activities. 

Topics: Research is an important part of modern society. With the easy access of data and information, 

it is crucial for students to be able to handle them correctly and scientifically. This enrichment track 

provides students with a rich research experience within their field of study. Guided by an academic 

mentor, students will join an existing research project or set up their own project. By the end of the 

semester, students will be able to develop a critical view of literature and data as well as performing the 

correct approach to research. 

Pre-requisites: None 

RSCH6253019 – COMMUNICATION RESEARCH IN MEDIA (4 SCU)  

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

present scientific information in appropriate language for various audiences, including scholarly and 

general, in print and online; expand information literacy (researching primary and secondary sources) 

for finding, evaluating, integrating, and synthesizing ethically the necessary information and visuals for 

the completion of a project; effectively and ethically incorporate appropriate scientific exhibits (visuals, 

graphs, charts, etc.) for designing presentations and posters, and for supplemental text and workshops; 

respond effectively to peers’ work in progress and participate in collaborative learning activities. 

Topics: This course aims to provide students with advanced treatment of selected topics from various 

areas of media studies with an emphasis on appropriate research methods. Practical skills are acquired 

in technical writing, critical reading, and presentation of technical literature in preparation for paper 

publication and thesis writing. 

Pre-requisites: None 

RSCH6506019 – SCIENTIFIC WRITING IN COMMUNICATION (8 SCU)  

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

understand the importance of scientific writing for academic publication; identity various types of 

scientific writing; explain the various types of scientific writing for communication field; apply technical 

tools in scientific writing; differentiate the format and styles between scientific writing for qualitative and 
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quantitative research; demonstrate the writing skills for scientific publications in media and 

communication field; demonstrate editing skills for scientific publications in media and communication 

field; and evaluate the missing gaps in scientific writing for publications. 

Topics: The course teaches students how to write scientific articles for various purposes mainly for 

scholarly publications in the field of media and publication. Along the way, the students also learn to 

use technical tools for writing such as Mendeley or EndNote to record references and keep up with their 

writing. At the end of the course, students must produce an article to be published on an international 

scholarly journal. 

Pre-requisites: None 

Subject Area: STAT 

STAT6204019 – STATISTICS (2 SCU) 

Learning Outcomes: Upon successful completion of this course, students are expected to be able to: 

understand basic statistical theories for social sciences; explain the use of statistical work in various 

areas of communication and media studies; and apply statistical measurements in research in 

communication contexts.  

Topics: Student will learn topics such as basic statistic concepts; data description; statistical 

interference; the normal curve; regression; and hypothesis testing.  

Pre-requisites: None 
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