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Visual Communication Design 

Introduction 

Visual Communication Design Study Program prepares students to become professional designers who are ready 

to compete in the global world. Students are equipped with analytical skills, creative work production skills, 

communication skills and technology development skills. 

 

In this Study Program students learn the principles and development of design in stages. Students will study the 

basic theory and history of art and design, the application of design in case studies, design research and the 

process of creating works involving stakeholders. 

 

Vision 

Excellent as a Visual Communication Design Study Program by delivering designers who are ready to challenge 

the global world with East Java’s and East Indonesia’s local values and maximize information technology. 

 

Mission 

The missions of Visual Communication Design are to: 

1. Educate students to be able to provide visual communication solutions based on creative research, local & 

global knowledge, and information technology, and to be able to articulate East Java’s and Eastern Indonesia’s 

local values to compete at the global level. 

2. Improve the quality of life of Indonesian and the international community through good design. 

3. Design creative products and provide professional services in the field of visual communication design by 

emphasizing the application of knowledge to society. 

4. Educate students with a strong sense of ethics and entrepreneurship as a contribution to the general public. 

5. Collaborate with several related institutions both at local and abroad to maintain the development of the 

knowledge that being taught. 

 

Program Objective 

The objectives of the program are: 

1. As a source of graduates who become components of nation-building and have local and global knowledge 

from creative visual communication  

2. Carrying history and local values, technology, and entrepreneurship in hope to be able to work and be accepted 

by the creative industry, society, and the Indonesian nation through the application of visual communication 

design science by utilizing communication and information technology. 

 

Student Outcomes 

After complete the study, graduate are: 

1. able to create printed and digital visual communication design work that has added value and aesthetics, to 

overcome identity problems, mass communication, and competition problems by stakeholders; 

2. able to conduct research and idea exploration to set the objectives, communication target, and visual 

communication design prototype solutions that can overcome identity problems, mass communication, and 

considering the ethical, history, cultural, social consequences and regulations; 
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3. able to analyze level of material utilization efficiency and time in the production process of each selected 

alternative solution prototype of visual communication design, without changing the essence and aesthetic 

design; 

4. able to communicate visual communication design prototype alternative solutions independently or groups in 

verbal form, graphical, written, and communicative models with analog or digital techniques by selected 

appropriate communication rules; 

5. able to build a business in visual communication field; 

6. Able to design visual communication design artwork by focusing on cultural values and local indigenous as 

the identity of national citizen’s works by combining contemporary elements; 

7. Able to produce illustration design based on the market’s needs and the proper illustration techniques; 

8. Able to apply interdisciplinary knowledge and skills in developing alternative solutions for problem-solvin. 

 

Prospective Career of the Graduates              

After graduating from the Visual Communication Design Study Program, students have broad opportunities to 

become professional designers. Students can be involved in the world of entertainment, tourism, government, 

research and development, SME, commerce, digital technology development, creative content development, and  

becoming an entrepreneur. 

Future career paths: 

1. Illustrator 

2. Comic Artist 

3. Digital Artist 

4. Visual Content Creator 

5. Concept Artist 

6. Creative Consultant 

7. Branding and Mascot 

8. Game Developer 

9. In-House Designer 

10. Intellectual Property Creator 

11. Toys Industry 

12. Author 

 

Curriculum 

There are four main categories in Visual Communication Design Study Program: 

1. Fundamental Design (Semester 1-3) 

Students learn the basic principles of design, color theory, photography, typography, the history of art and 

design as well as an introduction to the technology used in the world of design. Students will also learn the 

basic application of design principles to case studies in society. With this case study, students are expected 

to be able to apply the theory obtained in the classroom to the general public. 

2. Design Expertises (Semester 4-5) 

Students have the opportunity to choose a specific skill set in Visual Communication Design. Students can 

choose Illustration Stream to improve their skills in visual production, drawing and creating Intellectual 

Property. Students can also choose Streaming New Media to improve their graphic design skills and visual 

abilities. Creative Advertising Streams can be selected by students to improve their visual communication 

skills, advertising and visual persuasion techniques. Students can also improve their skills in the fields of 

motion graphics, character design, moving images by choosing Streaming Animation. Students also have the 

opportunity to enrich their knowledge of the non-design world through the Free SMO and Minor Programs. 

3. Enrichment Program (Semester 6-7) 

Enrichment program of Visual Communication Design aims to gain student’s soft skills regarding teamwork, 

leadership, and professional attitudes, as well as their hard skills in implementing the knowledge they acquired 

from classroom. In the 6th semester, students will have a four months internship experience in the advertising 
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industry or other creative industries. Meanwhile, in the 7th semester, students will have more opportunities (five 

different tracks), including: internship for industry experience, community development in social issues, 

entrepreneurship to build start-up business, research, and study abroad to enrich cultural experience. 

4. Final Project (Semester 8) 

In the Final Project, students have the final opportunity to sharpen their knowledge and work optimally by 

producing the best work according to the different abilities of each student. 

 

Course Structure 

Sem Code Course Name SCU Total 

1 

DSGN6748 Material and Colors in Visual Design 4 

20 

DSGN6749 Drawing for Design  4 

DSGN6750 Computer Graphic I** 4 

DSGN6751 Eastern Art Review 2 

DSGN6421 Western Art Review* 2 

ARTS6018 Aesthetics 2 

English University Courses I 

ENGL6198 English in Focus 2 

ENGL6199 English for Business Presentation 2 

2 

CHAR6030 Character Building: Pancasila 2 

20 

DSGN6816 Visual Communication Design I 4 

DSGN6817 Computer Graphic II** 4 

DSGN6818 Typography* 4 

ENTR6519 Entrepreneurship I : Ideation 2 

LANG6089 Indonesian Language 2 

English University Courses II 

ENGL6201 English Savvy 2 

ENGL6200 English for Written Business Communication 2 

3 

CHAR6031 Character Building: Kewarganegaraan  2 

20 

DSGN6819 Visual Communication Design II* 4 

DSGN6820 Design Methods 4 

DSGN6821 Illustration Design*** 4 

DSGN6822 Photography** 4 

DSGN6431 Visual Communication Design Review 2 

4 

CHAR6032 Character Building: Agama 2 

22 

DSGN6824 Visual Making Project*** 4 

DSGN6924 Creative Design Workshop*&** 4 

Streaming: Illustration 

DSGN6925 Character Design 6 

DSGN6829 Concept Art 6 

Streaming: New Media**** 

DSGN6742 Advanced Typography*&** 4 

DSGN6743 Digital Graphic Reproduction**  4 
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Sem Code Course Name SCU Total 

MDIA6056 New Media*&**  4 

Streaming: Creative Advertising**** 

MDIA6046 
Audio Visual (Pre Production and 
Production)** 

4 

MKTG6293 Marketing and Consumer Behavior*&** 2 

DSGN6671 Creative Writings for Commercial 4 

MDIA6019 Advertising Media*&**  2 

Streaming: Animation**** 

DSGN6682  Fundamental Drawing for Animation* 4 

FILM6047 Scriptwriting** 4 

FILM6027 Film Theories* 4 

Minor Program 12 

Free Electives**** 12 

5 

DSGN6926 Visual Communication Design III* 4 

18 

ENTR6521 Entrepreneurship : Market Validation 2 

DSGN6927 Design and Digital Media*&** 4 

Streaming: Illustration 

DSGN6828 Intellectual Property Design** 4 

DSGN6831 Sequential Illustration** 4 

Streaming: New Media**** 

DSGN6744 3D Art and Interaction 4 

FILM6078 New Media Production** 4 

Streaming: Creative Advertising**** 

DSGN6668 Photography for Commercial Project** 4 

FILM6111 Cinematography* 4 

Streaming: Animation**** 

DSGN6683  Visual Storytelling** 4 

DSGN6685 3D Art & Form** 4 

Minor Program 8 

Free Electives**** 8 

6 Enrichment Program I 20 20 

7 Enrichment Program II 20 20 

8 DSGN6942 Thesis 6 6 

Total Credits 146 Credits 

    *) Delivery in English 

  **) Global Learning System Course  

 ***) Entrepreneurship Embedded 

****) Conducted for student mobility program in Jakarta 

 

English University Courses: 

-) For 1st Semester: English University Courses I, students with Binus University English Proficiency Test score 

less than 500 will take English in Focus, and student with test score greater than or equal to 500 will take English 

for Business Presentation. 
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-) For 2nd Semester: English University Courses II, students with Binus University English Proficiency Test score 

less than 500 will take English Savvy, and students with test score greater than or equal to 500 will take English 

for Written Business Communication. 

 

Enrichment Program I (6th Semester) & Enrichment Program II (7th Semester): 

-) Student will take one of enrichment program tracks (off campus). See enrichment appendix for the tracks detail. 

 

Enrichment Track Scheme 

Track 
Semester 6 Semester 7 

IN RS EN CD SA etc IN RS EN CD SA etc 

1 v      v      

2 v       v     

3 v        v    

4 v         v   

5 v          v  

Note: 

IN : Internship 

RS  : Research  

EN  : Entrepreneurship 

CD  : Community Development 

SA  : Study Abroad 

etc  : Study Program Special Purposes 

 

Description: 

Student will take one of enrichment program tracks 

Enrichment Internship Track 

Code Course Name SCU Total 

Enrichment Program I 

20 
DSGN6452 Project on NGO  8 

DSGN6928 Creative Process in Graphic Design I 8 

DSGN6454 EES in industry I 4 

Enrichment Program II 

20 
DSGN6455 Project on Industry 8 

DSGN6929 Creative Process in Graphic Design II 8 

DSGN6457 EES in industry II 4 

 

Enrichment Entrepreneurship Track 

Code Course Name SCU Total 

Enrichment Program II 

20 
ENTR6966 New Business Initiation 8 

ENTR6967 Product Development Process 8 

ENTR6401 EES in New Business 4 

 

Enrichment Research Track 

Code Course Name SCU Total 

Enrichment Program II 

20 

RSCH6308 Research Experience 8 

RSCH6589 
Scientific Writing in Visual Communication Design 
Research 

8 

RSCH6310 Global EES 4 
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Enrichment Community Development Track 

Code Course Name SCU Total 

Enrichment Program II 

20 

CMDV6215 Community Outreach Project Implementation  8 

CMDV6362 
Visual Communication Project Design in Community 

Outreach 
8 

CMDV6217 Employability and Entrepreneurial Skills   4 

 

Enrichment Study Abroad Track 

Code Course Name SCU Total 

Elective courses list for study abroad* 20 

Enrichment Program II 

20 

GLOB6093 Elective Course for Study Abroad 1 4 

GLOB6094 Elective Course for Study Abroad 2 4 

GLOB6095 Elective Course for Study Abroad 3 4 

GLOB6096 Elective Course for Study Abroad 4 4 

GLOB6105 Elective Course for Study Abroad 13 4 

GLOB6097 Elective Course for Study Abroad 5 2 

GLOB6098 Elective Course for Study Abroad 6 2 

GLOB6099 Elective Course for Study Abroad 7 2 

GLOB6100 Elective Course for Study Abroad 8 2 

GLOB6101 Elective Course for Study Abroad 9 2 

GLOB6102 Elective Course for Study Abroad 10 2 

GLOB6103 Elective Course for Study Abroad 11 2 

GLOB6104 Elective Course for Study Abroad 12 2 

GLOB6109 Elective Course for Study Abroad 17 2 

GLOB6110 Elective Course for Study Abroad 18 2 

*) Transferred courses will be transferred based on credit transfer policies on study program with total of 20 

credits. 

 

Student should pass all of these quality controlled courses as listed below: 

No. Course Code Course Name Minimal Grade 

1. DSGN6748 Materials and Color in Visual Design C 

2. CHAR6030 Character Building: Pancasila B 

3. DSGN6816 Visual Communication Design I C 

4. DSGN6819 Visual Communication Design II C 

5. DSGN6820 Design Methods C 

6. ENTR6521 Entrepreneurship: Market Validation C 

7. DSGN6926 Visual Communication Design III C 

8. DSGN6829 Concept Art C 

*) Tutorial & Multipaper 


